Top brands chase rural

niches to boost sales

Maruti To Malabar Gold Target Commaodity
Clusters As Urban Markets Feel The Pinch

Anshul Dhamija] i

Bangalore: & couple of dec-
ades after the FMOG compa
nies” proverbial discovery of
a pot of mueal gold, compa
nies higher up the consump-
thon kadder: automobiles, jew
ellers, scotchwhisly malkers,
financialservice providers e
al are eveing rural niches
with strong purchasing pow-
B0 TOR P revenies,

Maruti Suzukl, the $7-hil
lion auto major which has a
A0% share of domestic foure
wheeler sales, has identified
about 300 rural niches in Last
Mve wears, which today ac
count for 10% of the compa
ny's doimestic revermes. The
company reached out toniches
such as potato growers in West
Bengal, blue pottery makers in
Jaipuy, timber merchants In
Cagjarat, turmeric growers In
Tamil Maduw, granite polishers
from Hyvderabad, painters
from Madhubani in Bihir and
it and bolt manufacturers in
Sonepatamoengmany othersto
beat the 2008 slowdown, Hav-
ingseen traction, it's an enthu-
slastic marketer to the rral
nlches o

Simply put, rural niche is
nothing but India’s spread-ont
hinterland-wealth driven by
commodity  cyeles and  in-
creased  economic  activity
“Therural opportunity isreal-

zuli India. This calendan; the
anto major will add another
A0 plus niche markets for
ereater rural penetrat o,

Jewellery and saree re-
tallers down south have
followed a similar rural
niche strategy n expanding
their footprints to smaller
towms after analyzing sales
data in the nearby cities of
Kochi, Trichy, Colmbatore
and Koghikode,

“Kerala's leading jowell
ers, Malabar Gold, Kalyan and
Bhima, have 20 to &5 stores
across the state, The state

hiave mopped up bullk of their
India sales  from  Punjab,
LVMH Moet Henmessy has
targeted comunodity planters
in the south 1o boost sales of
its Hennessy Cognacs.
Financial services have
tracked the rural wealth
keeping tabs on cormmaodity
prices. “Everytime thereisa
spurt inthe price for any one
commodity, you will see
heightened activity in stock
broking And you  know
which commedity 1s doing
well hecanse the stock brok-
ing activity emanates firom

identified I
about 200 rural
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Hennessy Cognacs

doesn’t have 200025 ¢ities that
goon the map in terms of pop-
ulation,” sald Amit Bagaria,
founder chairman of Asipac,
areal estate and retall consul-
tancy firm, which has tracked
the emerging tier-IT retalling

specific commuod ity growing
areas,” said C J George, MD,
Geojit BNP Paribas Finan-
cial Services, which closely
tracks rubber, pepper; coffee
and cardamom prices in the
southern states.
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